FOOD QUALITY AND PREFERENCE. 22 (8), December 2011

Finding and explaining clusters of consumers using the CLV approach.
E. Vigneau, I. Endrizzi, E. M. Qannari, Pages 705-713

The analysis of sensory and chemical-physical variables via multivariate additive PLS splines.
R. Lombardo, Pages 714-724

Pricing strategies for Italian red wine.
E. Brentari, R. Levaggi, P. Zuccolotto. Pages 725-732

Hedonic scaling: A review of methods and theory.
J. Lim Pages 733-747

Sensory quality index (SQI) for commercial food products.
B.-Y.Imm, J. H. Lee, S. Lee. Pages 748-752

Does the weight of the dish influence our perception of food?
B. Pigueras-Fiszman, V. Harrar, J. Alcaide, Ch. Spence . Pages 753-756

How consumers choose olive oil: The importance of origin cues.
S. Dekhili, L. Sirieix, E. Cohen. Pages 757-762

A method to measure the effect of food appearance factors on children’s visual preferences.
H. Kildegaard, A. Olsen, G. Gabrielsen, P. Mgller, A.K. Thybo . Pages 763-771

Preferences and determinants for organic, conventional and conventional-plus products — The
case of occasional organic consumers.
H. Stolz, M. Stolze, M. Janssen, U. Hamm. Pages 772-779

Sweet temptation: Effects of exposure to chocolate-scented lotion on food intake.
J. S. Coelho, A. Idler, C. O.C. Werle, A. Jansen. Pages 780-784



JOURNAL OF SENSORY STUDIES. 27 (1). February 2012

Identifying drivers of liking for commercial spreadable cheeses with different fat content.

S. BAYARRI, M. MARTI, I. CARBONELL and E. COSTELL. pages 1-11

Flavor of cooked catfish (PANGASIUS HYPOPHTHALMUS) fillets as prediction from raw
fresh and frozen-to-thawed.

U. T.X. PHAN and D. H. NGUYEN. pages 12-25

Development of a sensory lexicon and application by an industry trade panel for Turrén, a
European protected product .

L.VAZQUEZ-ARAUJO, D. CHAMBERS and A.A. CARBONELL-BARRACHINA.
pages 26—36

The MCCORMICK Spice wheel: a systematic and visual approach to sensory lexicon
development.

L.J.R. LAWLESS, A. HOTTENSTEIN and J. ELLINGSWORTH. pages 37-47

Application of ethnography and conjoint analysis to determine key consumer attributes for latte-
style coffee beverages.

S.M. JERVIS, K. LOPETCHARAT and M.A. DRAKE. pages 48-58

Sensory attributes and consumer acceptance of sweet potato cultivars with varying flesh colors

P.P. LEKSRISOMPONG, M.E. WHITSON, V.D. TRUONG and M.A. DRAKE. pages 59-69



	FOOD QUALITY AND PREFERENCE. 22 (8), December 2011

